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Investing in GOLF PROPERTIES

Investing in Golf  Properties
Marc Da-Silva and Natalia Gameson look at what golf has to offer the 
property investor seeking to cash in on the sport’s popularity.

It is fair to assume that golf 
courses will always attract 
enthusiasts anxious to better their 
handicap. It’s equally reasonable 
to deduce that golfing resort 
developments also hold wide appeal 
for investors looking to cash in on 
the sport’s popularity – and the vast 
disposable incomes of those who 
play it.

Southern Spain and Portugal’s seemingly 
unending obsession with golf resort 
developments has certainly brought more 
tourists, retirees and investors flocking to 
these ready-made communities. Much of 
this target market is also attracted to the 
high-end facilities provided on site.

This in turn can often boost the local 
economy significantly “by providing 
employment, local income and in some 
cases rejuvenation of the local areas, parks, 

roads, infrastructure,” says Philip White of 
Arcos Gardens in Spain.

He adds: “We have built a new water 
recycling plant that provided water to the 
development and to the local town of 
Arcos de la Frontera. We also have over 70 
employees on our books from all areas of 
experience.”

Year-Round Tourism

But the most important way in which 
golf powers the property industry is its 
extension of the typical holiday letting 
season. Take the continued running, 
for example, of the Costa del Sol from 
September until May. This is the period 
when golfers can enjoy their sport without 
roasting in the heat of the Spanish sun. “In 
any established market, if you’re buying 
for investment, this extends your potential 

income period outside the classic beach or 
holiday season, so can potentially ensure 
you get a stronger yield,” says James 
Davies, director of Hamptons International.

Peter Esders, partner at The 
International Law Partnership, estimates 
that, on average, golf properties offer ten 
more weeks per annum of rental income 
than equivalent non-golf properties. James 
Wyatt, partner and head of international 
sales at Barton Wyatt, notes that in 
Portugal, property occupations of 40 weeks 
are common, and it’s even possible to 
achieve year-round rentals, depending on 
the right property.

As for the yields themselves, it’s difficult 
to pin down agents to an exact figure. But 
Mark Harvey, new business manager at 
Knight Frank, estimates that annual rental 
yields of between 4 and 7 per cent are 
currently achievable in established markets, 
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usually with premiums of 30 per cent on 
the purchase price.

Golf developments tend to offer a 
large amount of green space, providing 
a low-density environment, sometimes 
with striking views. However, location 
and a supply versus demand balance are 
vital. Many parts of Spain and America, 
for example, are oversupplied with golf 
facilities and property developments. 
It’s perhaps best to buy golf properties 
in areas that are “fast running out of 
premium land, like some Caribbean 
islands, or areas that have strict building 
regulations for golf and residential, 
like Italy will be demanded foremost,” 
says White. Close proximity to the 
airport (within an hour or so) is also 
highly important for many golfers and 
prospective golf property purchasers.

Emerging Property Markets

Golf courses and property 
developments can also help to give an 
emerging market in a relatively low-profile 

region the kick-start it needs to start 
commanding serious investment.

Davies comments: “Golf gives an 
emerging destination a raison d’être, and 
an identity. Many new locations don’t 
have enough about them to attract lots 
of tourists, let alone property investors or 
second homeowners. But once you install 
a decent golf course that offers good value 
for money, you immediately become more 
attractive to a very, very large market.”

Take the ever-popular Cyprus, for 
example. Over the past few years it 
has been trying to increase tourism by 
transforming itself into a year-round 
holiday destination, and has used golf as a 
catalyst for this by increasing its number of 
golf courses.

White says: “Anywhere like Cyprus that 
has good weather, a stable economy, has 
just entered the European Union, has direct 
flights from the UK, Germany, Scandinavia 
will look to replicate the Spanish and 
Portuguese property market (such as 
through golf).”

Brand Recognition

Investing in property next to a signature 
course, particularly those endorsed by a 
renowned professional golfer, can often 
raise the profile of a development and help 
boost demand. Tiger Woods, for example, 
is the main name behind the forthcoming 
billion-dollar Albany Beach and Golf Resort 
scheme in the Bahamas. Woods has put his 
name to very few projects, maintaining the 
exclusiveness of the product. Consequently, 
developments which are associated with a 
well-known golfer or designer can “boost 
the value of a development”, says James 
Barnes, managing director of Robson 
Barnes.

However, brand overexposure can be 
harmful. Jack Nicklaus, for example, now 
has his name associated with almost 100 
golf courses around the world, “therefore 
it kind of waters down the uniqueness of 
this name branding”, in White’s view.

But investors should also consider that 
the operators are becoming as important 
as the players, cautions Harvey. “Investing 

“Golf  properties can be very profitable in terms of  capital growth and rental 
income. The potential for year-round occupancy will have a very positive 
effect on investment yield.”
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in any course endorsed by Jack Nicklaus is 
not a sound idea at the moment – picky 
golfers will certainly shun such schemes, 
as they are no longer guaranteed to 
be high quality… But knowing a good 
operator’s on board can also create a 
lot of excitement among the golfing 
fraternity – Troon Golf is one example, as 
they handle all the top courses to keep 
them challenging and immaculate.”

The developer behind a golf scheme 
can also be essential to the success of 
a scheme. Landmark, for example, has 
designed more golf courses in the world’s 
top 100 than any other developer, 
according to Golf Digest. The finest golf 
courses typically offer some of the best 
build standards, services and facilities.

Additional Facilities

Not everyone has an interest in golf. 
It’s best to invest in a resort that provides 
something for everyone. “Increasingly 

developers are trying to cater to a wider 
audience and provide a range of leisure, 
spa and sporting facilities, golf being 
one of many. Resorts focused solely on 
golf can be a turn-off to some people, 
particularly families, and in the off-season 
can become deserted,” says Barnes.

Looking at Arcos Gardens, in addition 
to a championship golf course, it also 
has swimming pools, an equestrian 
centre, health spa, football pitch, tennis 
courts, state-of-the-art fitness centre, 
outdoor play area and indoor club house 
for children, a variety of restaurants and 
bars, as well as a couple of small retail 
outlets.

Summary

Golf properties can be very profitable 
in terms of capital growth and rental 
income. The potential for year-round 
occupancy will have a very positive 
effect on investment yield. In addition, 

golf properties in sunshine destinations 

with long seasons which have extensive 

facilities such as spas, gymnasiums, 

tennis courts and a swimming pool, for 

example, will hold broader appeal for 

holidaymakers. These sorts of properties 

are, without doubt, easier to rent as they 

appeal not only to golfers but also to 

families and lifestylers. There is no doubt 

that golf developments in the right place 

are a good investment but, as with any 

property, the broader its appeal is, the 

more flexible the rental strategy will be 

and the easier it will be to sell in the 

years to come.

Marc Da-Silva is a freelance journalist 

specialising in UK and overseas property 

and investments.
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